











































three	newspapers	 (Punch,	The	Nation	and	Premium	Times),	of	Goodluck	 Jonathan,	 incumbent	
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of	 the	 media	 is	 emphasised	 by	 Thomas	 Jefferson,	 the	 third	 American	 President,	 as	 cited	 in	
Nwabueze	and	Ebeze	(2013),	when	he	said,	“Where	it	is	left	for	me	to	choose	whether	we	should	










Often,	 political	motives,	 rather	 than	 profit,	 underscore	 the	 decision	 to	 create	 and	 own	
media	houses	(Ibraheem	et	al.	2013).	According	to	Noelle	Neumann	(1979),	as	cited	in	Folarin	
(2002,	p.78),	“Ideas,	occurrence	and	persons	exist	in	public	awareness	practically	only	if	they	are	
lent	 sufficient	publicity	by	 the	mass	media,	 and	only	 in	 the	 shapes	 that	 the	media	ascribe	 to	
them.”	In	this	light,	it	is	not	surprising	that	many	politicians	would	go	to	any	length	to	create	and	











also	 present-day	 newspapers	 owned	 by	 politicians	 or	 their	 allies,	 who	 front	 for	 them	 as	
publishers.	 This	 set	 includes	 Gbenga	 Daniel’s	 Compass,	 Ibru’s	 Guardian	 newspapers,	 Jimoh	
Ibrahim’s	National	Mirror,	Nduka	Obaigbena’s	ThisDay,	Orji	Uzor	Kalu’s	The	Sun,	Tinubu’s	The	
Nation,	Mohammed	 Haruna’s	 Trust	 titles,	 and	 the	Nigerian	 Tribune	 owned	 by	 the	 Awolowo	
dynasty	–	to	mention	just	a	few.	
The	strength	and	effectiveness	of	the	media	in	Nigeria	was	tested	by	the	annulment	of	the	




















public	 involvement	 in	 the	process,	 [.…]	watching	politicians	debate	 the	
major	 issues	during	 the	campaign	may	stimulate	viewers	 to	 feel	better	





should	 also	 endeavour	 to	 highlight	 the	 candidate’s	 potentials	 and	
shortcomings	but	with	absolute	detachment.	In	other	words,	they	should	

















involved	 in	 election	 as	 well	 as	 analyse	 policies	 and	 candidates	 of	 all	 parties	 to	 facilitate	 the	
process	of	citizens	making	informed	decisions	(Fatoba	2012;	Ngara	&	Esebonu	2012).	For	this	to	
be	accomplished,	 the	media	has	 the	 responsibility	 to	ensure	effective	 coverage	of	 the	whole	
electoral	process	as	well	as	ensure	the	protection	of	voters’	rights	by	presenting	full	and	accurate	



































1. To	 examine	 the	 slant	 of	 coverage	 of	 aspirants	 Goodluck	 Jonathan	 and	 Muhammadu	
Buhari	during	the	2015	presidential	election.	
2. To	determine	possible	bias	towards	or	against	either	candidate	during	the	election.	





































has	 also	 been	 argued	 that	 the	media	 has	 been	 deployed	 by	 different	 power	 interests	 in	 the	
society	 to	 achieve	 certain	 force	 and	 effect	 within	 the	 political	 arena	 and	 the	 society.	 In	 the	
dynamic	 world	 of	 journalism,	 news	 reporting	 has	 become	 increasingly	 interpretative	 with	
campaigns	seen	as	a	game	(Iyengar,	Norpoth,	&	Hahn,	2004;	Aalberg,	Strömbäck,	&	De	Vreese,	
2011).There	 has	 been	 an	 established	 interaction	 between	 behaviours	 of	 political	 actors,	 the	
public	and	the	media	content,	and	this	has	led	to	research	such	as	how	endorsement	(Chiang	&	
Knight,	2011),	editorial	slant	(Druckman	&	Parkin,	2005),	negativity	(Lengauer,	Esser,	&	Berganza	
2011),	 news	 framing	 and	 bias	 (Entman,	 2010),	 and	 party	 agenda	 (Hopmann,	 Elmelund-
Praestekaer,	 Albæk,	 Vliegenthart,	 &	 de	 Vreese,	 2012)	 have	 shaped	 media	 logic	 in	 analysing	




Furthermore,	 investigations	 on	 news	 bias,	 power	 and	 influence,	 especially	 during	
democratic	 transitions,	 tend	 to	 examine	 relationships	 between	 reporters	 and	 news	 sources	
(Berkowitz,	 2009),	 along	 with	 approaches	 and	 forms	 of	 negativity	 towards	 political	 news	




towards	 a	 particular	 news	 frame	 that	 either	 favour	 or	 excludes	 some	 issues	 over	 others”	
(Berkowitz,	 2009,	 p102),	 or	 how	 negative	 profiling	 of	 candidates	 influence	 the	 audience’s	
perceptions	of	candidates	(Niven	2001;	Walter	&	Vliegenthart	2010;	Lengauer	et	al.	2011).	These	


























the	 Nigerian	 Legislative	 Council	 (NLC)	 which	 created	 room	 in	 the	 political	 space	 for	 the	
involvement	of	indigenes	in	the	nation’s	political	affairs	(Ezeilo,	2012).	A	more	progressive	and	
fierce	 political	 movement	 was	 established	 with	 the	 development	 of	 the	 Nigerian	 Youth	
Movement	in	1938,	and	the	National	Council	of	Nigeria	and	the	Cameroons	(NCNC)	in	1944	under	
the	authority	of	Herbert	Macaulay	(Ibrahim,	2006).	The	Action	Group	(AG)	developed	in	1948	
while	 the	 Northern	 Peoples’	 Congress	 (NPC)	 came	 in	 1951.	 These	 parties	 were	 political	
articulations	 of	 ethno-regional	 relationships	 –	 with	 the	 AG	 in	 the	 west	 advancing	 a	 Yoruba	
cultural	affiliation,	Egbe	Omo	Oduduwa;	the	NPC	developing	a	northern	social	affiliation,	Jamiyar	
Mutanen	Arewa;	and	the	NCNC,	fostering	a	cultural	affiliation	of	the	Igbo	State	Union	(Domingo	







described	 by	 Crawford	 Young	 as	 a	 “three-person	 game,	 with	 bidding	 shares	 ultimately	
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determined	 by	 the	 electoral	 mechanism.	 The	 three	 actors	 enter	 the	 contest	 with	 a	 given	
demographic	allocation	29	percent	for	the	Hausa-Fulani,	20	percent	for	the	Yoruba,	17	percent	
for	the	Ibo	–	if	they	succeeded	in	mobilizing	their	full	cultural	community”	(Young,	1993,	p292).	










There	was	 enormous	 electoral	 fraud	 in	 the	 1964	 and	 1965	 elections,	 and	 that	 led	 to	 a	
political	emergency	that	prompted	the	breakdown	of	the	First	Republic	(Abutudu,	Iwuamadi	&	
Kelechi,	 2011).	 The	military	 committed	 a	 great	 deal	 of	 resources	 into	 concocting	 new	 party	
systems	they	thought	would	be	increasingly	national	and	less	troublesome.	Both	the	Gowon	and	
Murtala	regimes	attempted	to	direct	the	nation	towards	a	zero-party	or	one-party	system	with	
the	 reasonable	 expectation	 of	 setting	 up	 progressively	 successful	 state	 command	 over	 the	
political	procedure	(Ibrahim,	2006;	Ezeilo,	2012).		










Military	 Council	 (SMC)	 of	 Murtala/Obasanjo	 approved	 a	 five-stage	 programme	 to	 ensure	 a	
















The	 second	 republic	 failed	 owing	 to	 the	 loss	 of	 faith	 in	 the	 electoral	 umpire,	 Federal	
Electoral	Commission	(FEDECO)	after	declaring	Shagari	winner.	In	addition,	political	office	holders	





political	 parties,	 the	 Social	 Democratic	 Party	 (SDP)	 –	 “slightly	 to	 the	 left”	 –	 and	 the	National	
















After	 discrediting	 the	 process	 and	 action	 of	 the	 November	 1992	 presidential	 primaries	
which	led	to	the	emergence	of	Alhaji	Adamu	Ciroma	(NRC)	and	Shehu	Yar’adua	(SDP),	General	
Ibrahim	Badamasi	Babangida	cancelled	the	primaries,	saying:	




in-chief	 of	 the	 armed	 forces	 of	 Nigeria…	 No	 less	 in	 dilemma	 are	 our	
country	men	and	women	who	 looked	 forward	 to	 that	date,	 January	2,	
1993,	when	our	country	was	supposed	to	commence	the	full	stage	of	the	


















1993,	 based	 on	 which	 the	 election	 had	 been	 conducted.	 According	 to	 the	 government,	 the	
annulment	was	necessary	“to	save	the	judiciary	from	further	ridicule	and	erosion	of	confidence	
and	that	a	delay	of	seven	days	by	NEC,	to	comply	with	the	court	 injunction	of	June	10,	1993,	
before	 conducting	 the	 election	 could	 have	 saved	 the	 nation	 all	 the	 subsequent	 crises	 and	
upheaval”	(Alkali,	1999,	p7).	The	annulment	of	the	election	precipitated	the	breakdown	of	the	
Third	Republic	before	it	took	off	(Idi,	2015).	
Following	 the	 turmoil	 of	 the	 annulment	 and	 sacking	 of	 Nwosu,	 Prof.	 Okon	 E.	 Uya	was	













states	 and	national	 legislatures	were	 conducted	 in	1996	by	National	 Electoral	Commission	of	
Nigeria	(NECON),	the	successful	candidates	were	not	inaugurated	(Fwatshak,	2009).	
Abacha’s	sudden	death	 led	 to	 the	emergence	of	General	Abdulsalam,	who	planned	and	





between	 two	 candidates	 –	 Chief	Olusegun	Obansajo	 (PDP)	 and	 Chief	Olu	 Falae	 (APP-AD).	 By	
focusing	 on	 the	 South	 West	 geopolitical	 zone,	 it	 seems	 there	 was	 an	 attempt	 to	 offer	 a	
compensation	/	reconciliation	for	the	annulled	June	12,	1993	polls.	The	PDP	candidate	won	and	
was	sworn-in	on	May	29,	1999	as	the	second	elected	president	after	Alhaji	Shehu	Shagari.	May	
29,	 therefore,	 became	 Democracy	 Day	 in	 Nigeria.	 Although	 Nigeria’s	 fourth	 republic	 has	
witnessed	 four	 general	 elections	 (1999,	 2003,	 2007,	 and	2011),	 it	was	 yet	 to	 show	profound	
evidence	of	a	growing	democracy	(Dkihru,	2011).	
The	 Fourth	Republic	 began	with	 the	1999	Constitution.	While	 for	 its	 first	 elections,	 the	




political	 space	 experience	 an	 unprecedented	 opening	 with	 the	 emergence	 of	 63	 registered	
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political	 parties	by	April	 2011	 (Pate,	 2011).	 These	new	parties	 include	 the	 likes	of	 the	Action	
Congress	of	Nigeria	(ACN),	the	Congress	for	Political	Change	(CPC),	and	the	People's	Progressive	
Alliance	 (PPA),	 which	 started	 to	 develop	 a	 strong	 presence	 in	 the	 political	 scene.	Moreover,	
numerous	little	parties	exploited	the	liberalization	of	the	political	space	to	register	parties	that	
have	proven	to	be	unviable,	yet	intended	to	be	vehicles	through	which	INEC's	financing	backing	
to	 political	 parties	 could	 be	 cornered	 (Abutudu,	 Iwuamadi	 &	 Kelechi,	 2011).	 With	 judicial	
intervention	 making	 the	 registration	 process	 for	 political	 parties	 to	 become	 liberalized,	 30	










to	win	any	official	and	authoritative	seats	 in	decisions.	 Just	ten	parties	won	seats	 in	the	2011	
elections	(Idi,	2015).	On	August	18,	2011,	Independent	National	Electoral	Commission	(INEC)	de-
registered	seven	political	parties	that	did	not	contest	for	any	political	office	in	the	2011	Nigeria’s	
general	 elections.	 They	 are	 the	 Democratic	 Alternative,	 National	 Action	 Council,	 National	












participate	 in	 the	 political	 process	 as	 either	 patrons	 or	 clients	 to	 achieve	 certain	 personal	
interests.	What	this	means	is	that	the	attachment	of	certain	people	to	a	party	is	not	really	for	the	
interest	 of	 the	 party,	 but	 to	 form	 relationships	with	 certain	 patrons	 or	 godfathers,	 who	will	
reward	them	for	their	participation	in	the	party	politics.	What	this	implies	is	that	participation	in	
the	activities	of	 a	political	 party	 is	mediated	by	political	 cabals	 to	whom	people	owe	 loyalty.	











Within	 the	Nigerian	political	 scene,	 the	 ideology	question	and	 the	 left/right	divide	have	






























patronage	 disbursement;	 (iv)	 organization	 party	 bureaucracy;	 (v)	 involvement	 in	 policy	





2010;	 the	 emergence	 of	 a	 president	 from	 the	 minority	 extraction;	 the	 issue	 of	 zoning;	 the	










Election	 periods	 always	 generate	 a	 lot	 of	 interest,	 particularly	 among	 the	 political	
candidates,	and	the	citizenry.	This	is	because	the	destiny	of	the	people	and	the	nation	lies	on	the	
candidates	 successful	 at	 the	 polls.	 This,	 perhaps,	 explains	why	both	 political	 actors	 and	 their	
supporters	use	different	persuasive	strategies	to	attract	support	and	entice	voters	to	gain	and	
control	power.		
Omenugha	 (2015,	 p.64)	 asserts	 that	 “the	 media	 are	 essential	 to	 democracy,	 and	 a	
democratic	election	is	impossible	without	the	media	coverage.”	According	to	Daramola	(2003),	
















In	 choosing	 and	 displaying	 news,	 editors,	 newsroom	 staff	 and	
broadcasters	play	an	important	part	in	shaping	political	reality.	Readers	
learn	 not	 only	 about	 a	 given	 issue,	 but	 also	 how	much	 importance	 to	
attach	to	that	issue	from	the	amount	of	information	in	the	news	story	and	
its	position.	In	reflecting	what	candidates	are	saying	during	a	campaign,	













McQuail	 (2005,	 p.	 523)	 acknowledged	 that	 “in	 democracy,	 the	media	 usually	 find	 their	














carefully	projected,	 set	 the	 stage	 for	deep	competition	between	parties	 to	attract	 and	 retain	
prominent	 politicians,	 potential	 candidates,	 and	 financial	 backers,	 mainly	 in	 the	 part	 of	 the	
country	 where	 they	 are	 at	 disadvantage	 and	 have	 little	 or	 no	 support	 (Daramola,	 2013).	
Meanwhile,	the	more	established	parties,	such	as	the	PDP	and	APP,	drew	on	political	machinery	











went	 to	 the	 polls	 without	 knowing	 the	 name	 of	 their	 party’s	 candidate.	 With	 parties	 and	
candidates	 generally	 keeping	 quiet	 about	 issues,	 “big	 money”	 politics	 shaped	 the	 evolution,	
mainly	 in	 the	 latter	 voting	 rounds	 (Oseni,	 2015).	 Representatives	 heard	 about	 individuals	







Obasanjo	 and	 his	 party	 are	 obvious	 favourites,	 he	 was	 accused	 of	 manipulating	 the	 ballot.	




The	 media	 was	 in	 the	 forefront	 of	 agitations	 for	 electoral	 reforms,	 while	 reporting	
irregularities	and	malpractices	that	characterized	the	2003	and	2007	elections;	there	was	the	call	
for	immediate	actions	after	elections	(Omoera,	2010).	While	the	1999	elections	were	neither	free	
nor	 fair,	 the	 2003	 general	 elections	 were	 characterized	 by	 fraud,	 rigging,	 miscounting	 and	
malfeasance.	Additionally,	the	election	was	not	issue-oriented;	the	political	parties	lacked	well	






People's	 Democratic	 Party	 (PDP)	 won	 the	 election,	 which	 was	 characterized	 as	 highly	
controversial,	 and	 was	 eventually	 sworn	 into	 office	 on	 May	 29.	 European	 Union	 election	
observers	described	the	election	as	“the	worst	they	had	ever	seen	anywhere	in	the	world.”	(The	
Economist,	19th	April	2007),	with	“proliferating	vote	rigging,	theft	of	ballot	boxes,	violence,	and	
outright	 intimidation.”	 The	 outgoing	 president	 Olusegun	Obasanjo	mentioned	 in	 a	 television	
interview	that	the	election	could	not	be	described	as	perfect	(BBC	News,	20th	April	2007).	In	fact,	
there	 was	 no	 good	 report	 about	 the	 elections.	 The	 conduct	 of	 the	 elections	 armed	 critical	














never	despaired.	 I	 didn’t	 have	power,	 didn’t	 have	 generators,	 studied	
with	lanterns,	but	I	never	despaired.	Despite	these,	I	finished	secondary	
school,	 attended	 the	 University	 of	 Port	 Harcourt,	 and	 now	 hold	 a	
doctorate	degree.	Fellow	Nigerians,	if	I	could	make	it,	you	too	can	make	
it.	
Goodluck	 Jonathan	 often	 shared	 his	 “grass	 to	 grace”	 story	 in	 his	worldwide	 campaigns	
(Idumange,	2013)	and	actively	engaged	millions	of	Nigerian	youth	through	Facebook	and	Twitter,	
bridging	 the	communication	gap	 that	exists	between	 the	political	 leadership	and	 the	average	
Nigerian.	General	Muhammudu	Buhari	(Rtd.),	who	was	Jonathan’s	closest	rival,	was	portrayed	in	






and	 28th	 of	 February,	 but	 these	 dates	 later	 changed	 to	 28th	 March	 and	 11th	 April	 2015	
respectively.	All	36	states	held	the	presidential,	federal	parliament,	and	House	of	Assembly	(state	
parliaments)	 elections,	 while	 gubernatorial	 polls	 were	 held	 in	 only	 29	 states.	 The	 elections	
marked	a	different	turn	in	the	history	of	Nigeria’s	democracy	as	registered	voters	set	out	to	elect	
the	next	group	of	leaders	into	the	presidential	and	National	Assembly	positions.	It	ended	with	
the	 emergence	 of	 the	 opposition	 party,	 All	 Progressives	 Congress	 (APC),	 and	 its	 presidential	





The	2015	general	 elections	were	a	 turning	point	 in	Nigeria’s	electoral	history,	 as	 it	was	
perceived	 by	 both	 local	 and	 international	 observers	 as	 reliable,	 transparent,	 free	 and	 fair	 –	
compared	to	previous	elections	(Animashaun,	2015).	It	should	be	noted	that	years	and	months	
before	 the	 election	 was	 conducted,	 there	 was	 increasing	 insecurity	 due	 to	 Boko	 Haram	
insurgency	in	the	north-eastern	part	of	the	country;	economic	insecurity	due	to	volatile	oil	prices;	
and	 continued	 corruption	 scandals	 in	 government.	 Former	USA	 ambassador	 to	 Nigeria,	 John	




























The	media	were	 utilized	 for	 electioneering	 campaign	 by	 politicians	 in	 the	 2015	 general	






growth	 and	 development	 of	 their	 communities	 and	 how	 the	 candidates	 intend	 to	 solve	 the	
problems	when	elected	into	office.”	Many	of	the	political	parties	and	candidates	during	the	2015	













have	 been	 a	 victim	 of	 political	 manipulations	 from	 different	 powers	 such	 as	 government,	













elections	 were	 keenly	 monitored	 by	 the	 media	 from	 the	 accreditation	 stage	 to	 voting	 and	
counting	of	ballots,	up	to	the	opening	and	closing	times	of	the	various	polling	centres.	All	these	
were	reported	in	the	media.		
According	 to	 a	 study	 conducted	 by	 Olowojolu	 (2016),	 he	 established	 that	 the	 media	
performed	a	great	job	with	covering	events	at	the	polling	units	and	collation	centres.	Television	
stations	 such	 as	 Channels,	 AIT,	 TVC,	 NTA,	 and	 so	 on,	 devoted	 airtime	 during	 the	 day	 to	
broadcasting	 and	 analysing	 the	 election	 which	 was	 tagged	 #NigeriaDecides,	
#NigeriaDecides2015,	#Nigeria2015PresidentialElectionsLiveUpdates,	etc.		










coverage	and	report	of	electoral	process.	They	became	a	selfish	and	manipulating	 tool	 in	 the	
hands	of	self-centred	and	corrupt	politicians,	failing	to	carry	out	non-biased	reporting	and	fair	
coverage	in	the	campaigns	of	the	candidates	in	the	2015	general	elections.	For	instance,	there	
was	 a	 documentary	 on	 AIT	 and	 STV	 targeting	 the	 personalities	 of	 the	 leading	 opposition	
39 
 















Scholars	 argue	 that	 the	 culture	 of	 imbalance	 and	 partisanship	was	 introduced	 into	 the	
Nigerian	media	alongside	the	establishment	of	regional	radio	and	television	stations	during	the	
struggle	for	Nigeria’s	independence	(Adedeji,	1991,	cited	in	Aghamelu,	2013).	Ever	since,	political	











to	 broadcast	 campaigns	 of	 defamation	 against	 the	 APC	 presidential	 candidate	 and	 leader,	
General	 Muhammadu	 Buhari	 and	 Asiwaju	 Bola	 Ahmed	 Tinubu	 respectively,	 while	 broadcast	
stations	like	TVC	were	used	to	propagate	the	programmes	and	campaign	of	the	APC.	According	
to	 Dr.	 Bakili	 Muluzi,	 Chairperson	 of	 the	 Commonwealth	 Observer	 Group	 to	 Nigeria’s	 2015	
election,	 “Many	 broadcast	 hours	 in	 television	 and	 radio	 stations	 and	 column	 inches	 in	most	
newspapers	 and	magazines	devoted	 to	 the	 campaign	were	biased	and	personality-driven	 […]	
Publicly-owned	 media	 platforms,	 especially	 broadcast	 media	 were	 clearly	 partisan	 […]	 The	
flagship	 nightly	 television	 news	 on	 the	 NTA	 was	 completely	 dominated	 by	 reports	 of	 the	
incumbent	party’s	campaign	rallies.”	Many	newspapers	published	“wrap	advertisements”	which	
looked	 like	 normal	 front	 pages,	 but	 were	 in	 fact	 paid-for	 advertising	masquerading	 as	 news	
(Muluzi,	2015).		
Kukah	(2015)	as	cited	in	Akubo	(2015,	p7)	posit:	
The	 2015	 General	 elections	 have	 been	 turned	 into	 a	 theatre	 of	 hate	
speeches	 and	 campaigns	 coloured	 in	 a	 form	 that	 defies	 logic	 and	
common	 sense.	 Various	 politically	 motivated	 hate	 speeches	 about	





contents	 of	 the	 social	 media	 this	 year,	 Nigeria	 will	 rank	 top	 because	
arguably	 more	 than	 40	 million	 young	 Nigerians	 who	 have	 since	
graduated	 and	 have	 no	means	 of	 livelihood	 have	 found	 solace	 in	 the	
various	 social	 media	 platforms	 and	 are	 busy	 churning	 out	 divergent	





















with	 conclusions	 that	 the	media	 are	 the	 catalyst	 for	 a	 successful	 election.	 According	 to	 Pate	
(2011),	the	mass	media	has	remained	in	the	forefront	of	the	struggle	to	promote	the	rights	of	the	
citizens	 through	 a	 credible	 election	 process.	With	 the	media,	 there	 is	 education	 and	 tension	
management	 for	electorates.	 The	media	also	provides	a	platform	 for	 candidates	 to	meet	 the	
electorates.	Oboh	 (2015)	added	 that	 the	media’s	 coverage	of	elections	 increases	 information	
about	available	choices	in	candidates,	stimulating	interest	in	public	involvement	in	the	process.	
He	further	argued	that	the	public	depends	on	the	media	to	provide	sufficient	information	on	the	



























The	agenda-setting	 theory	was	pioneered	during	 the	1968	general	 elections	 in	America	
(McCombs,	1993),	and	it	implies	disseminating	an	issue	to	the	public	by	bringing	to	the	fore	the	
media’s	own	slant	and	prioritization	of	 said	 issue,	which	 in	 turn	 influences	public	perception,	















figure	 that	 are	 constantly	 representing	 objects	 suggesting	 what	
individual	in	the	mass	should	think	about,	know	about	and	have	feelings	
about.	
The	media	setting	 the	agenda	was	also	carried	out	under	 the	Chapel	Hill	 study,	cited	 in	
Ayandiyi	(2000,	p.25):	
Agenda	 setting	 came	 to	 represent	 the	 idea	 that	 there	 is	 a	 positive	
association	between	mass	media	coverage	devoted	to	an	issue	and	the	
placement	of	that	issue	on	public	agenda.	Stated	in	casual	terms,	it	urges	
that	 perceived	 importance	 of	 issues	 is	 influenced	 or	 caused	 by	media	








(Chafee	&	Berger,	1997).	 It	 is	 also	prescient	because	 it	predicts	 the	 theory	 that	 if	people	are	
exposed	to	the	media	they	will	perceive	the	same	issues	are	pivotal.		
The	agenda-setting	theory	“emphasises	how	the	media	set	agenda	of	objects	for	attention	
and	 agenda	 of	 attributes	 for	 thinking	 about	 the	 objects”	 (McCombs	&	Ghanem,	 2001,	 p.68).	

























is	 a	 scattered	 conceptualization;	 this	 means	 that	 the	 term	 “framing”	 has	 attracted	 many	
definitions	from	different	scholars.	Due	to	the	above	assertion,	other	concepts	such	as	agenda	
setting	 theory,	priming	 theory	have	been	associated	with	framing	theory	(McCombs,	Shaw,	&	
Weaver,	 1997).	 Furthermore,	 framing	 can	 be	 considered	 either	 as	 a	 theory	 or	 an	 approach	
towards	media	content	(Entman	2002;	Druckman	2007;	Scheufele	&	Tewksbury,	2007).	




























frames	employed	by	three	newspapers	 in	 their	 reportage	of	 the	two	major	candidates	of	 the	
2015	presidential	election.	










(1)	 that	news	 framing	can	eliminate	voices	and	weaken	arguments,	 (2)	
that	 the	media	 can	 frame	 issues	 in	 ways	 that	 favour	 a	 particular	 side	





presentation	 –	 to	 define	 a	 situation,	 to	 define	 the	 issue	 and	 to	 set	 the	 terms	 of	 a	 debate”	
(Tankard,	2001,	p.96).	
A	great	deal	of	the	power	of	framing	comes	from	its	ability	to	define	problems	–	that	is,	









or	 absence	 of	 certain	 keywords,	 stock	 phrases,	 stereotyped	 images,	










producers	 to	 decide	where	 and	what	 to	 emphasise	 in	 any	 news	 story	 using	 certain	 phrases,	
images,	positioning,	and	content	type	used.	Framing	assumes	that	how	something	is	depicted	in	
news	reports	can	have	an	influence	on	how	it	is	seen	and	understood	by	the	masses	(Scheufele	

































reporting	 and	 analysing	 the	 news	 and	 politics,	 their	 wide	 coverage,	 and	 acceptance	 by	 the	
Nigerian	people	as	credible,	politically	engaged	mediums.		
3.5	 Method	of	data	analysis	





































media,	 sometimes	 to	 the	 virtual	 exclusion	 of	 news	 of	 other	 happenings	 both	 nationally	 and	
globally.	Particularly,	the	issues	which	dominated	foreign	reporting	of	Nigeria	–	the	insurgency	in	
the	 northeast	 and	 the	 abductions	 by	 Boko	 Haram	 –	 got	 far	 less	 coverage	 domestically.	
Nevertheless,	 the	 campaign	 coverage	 was	 very	 varied,	 ranging	 from	 campaign	 reports	 and	
profiling	of	politicians,	round-table	discussions	to	phone-in	programmes	in	the	broadcast	media	
as	well	as	long	editorials	in	the	newspapers.	There	were	also	presidential	and	vice-presidential	
debates,	 organised	 by	 a	 group	 of	 broadcasters.	 The	 amount	 of	 press	 attention	 given	 to	 the	
campaign	helped	to	generate	and	sustain	public	interest	in	the	electoral	process.	
This	chapter	presents	and	discusses	the	findings	from	the	analysis	of	the	three	selected	
newspapers	 in	 Nigeria:	 The	 Punch,	 The	 Nation	 and	 Premium	 Times.	 	 For	 clarity	 and	 easy	
assimilation,	the	data	presentation	was	done	on	tables,	graphs	and	simple	percentage	scores.	
The	instrument	used	in	gathering	data	for	this	study	is	the	code	sheet.	The	units	of	analysis	for	























147	 63	 108	 110	 57	 104	 587	
	
Table	1	shows	that	there	are	more	news	stories	on	the	PDP’s	candidate,	Goodluck	Jonathan.	This	











crises,	 criticism,	 fiasco,	 frustrations,	 collapse,	 defeat,	 deterioration,	 disdain,	 flop,	 neglect,	
rejection,	resignation,	scandal,	mistrust,	and	negative	traits.	Indications	of	predominant	positive	

























The	Punch	 146	(57%)	 31	(12%)	 26	(10%)	 36	(14%)	 18	(7%)	 257	(100%)	
The	Nation	 64	(53%)	 0	(0%)	 10	(8.4%)	 43	(36%)	 3	(2.6%)	 120	(100%)	
Premium	
Times	











Muhammadu	 Buhari;	 and	 has	 36%	 positive	 towards	 Muhammadu	 Buhari	 against	 only	 8.4%	
towards	 Goodluck	 Jonathan.	 Given	 that	 the	 newspaper	 is	 owned	 by	 a	 staunch	 APC	 national	
leader,	Asiwaju	Bola	Tinubu,	this	result	is	not	shocking.	Premium	Times	has	44%	negative	stories	
towards	Goodluck	Jonathan	against	17%	for	Muhammadu	Buhari.	



























































Straight	News	 95	 42	 82	 70	 30	 69	 388	 65.9%	
Features	 35	 10	 15	 25	 11	 17	 113	 19.2%	
Editorial	 5	 2	 3	 4	 3	 2	 19	 3.2%	
Opinion	
Articles	
10	 7	 7	 9	 10	 15	 58	 9.8%	
Letters-to-
the-Editor	
2	 2	 1	 2	 3	 1	 11	 1.9%	
Total	 147	 63	 108	 110	 57	 104	 589	 100%	
	
Table	 4	 shows	 that	most	 stories	 on	 the	 2015	 Presidential	 candidates	were	written	 using	 the	
straight	news	format	(65.9%)	with	features	following	at	19.2%,	while	opinion	articles	have	9.8%.	
Editorial	and	Letters-to-the-Editor	fall	short	with	3.2%	and	1.9%	respectively.	Based	on	the	data	









There	 is	 frequent	 use	 of	 hate	 speeches	 and	 insults	 as	 each	 party	 and	 its	 presidential	
candidate	try	to	highlight	the	faults	and	weaknesses	of	the	opposing	part	and	its	candidate.	The	
number	of	hate	speeches	on	the	pages	of	the	selected	newspapers	was	a	total	of	60	items.		




















In	 Nigeria,	 and	 several	 other	 countries,	 religious	 interest	 is	 a	 serious	 concern	 to	 the	









































































































Buhari	 crowd	out	of	 Stadium,	Parties	pay	 supporters	N2,	000	each	 to	attend	 rallies”	 (Sunday	
Punch	February	1,	2015),	“Angry	youths	pelt	Jonathan’s	convoy	with	stones	in	Taraba”	(The	Punch	
January	 30,	 2015),	 “Jonathan,	 Amaechi	 lock	 horns	 over	 Rivers	 Stadium,	 Soldiers	 take	 over	
stadium	for	PDP	campaign;	APC	rally	bombed	in	Patience	Jonathans	LGA”	(Sunday	Punch	January	








































































































Table	 13	 reveals	 the	 fights	 and	 war	 of	 words	 expressed	 by	 the	 selected	 newspapers	 from	
November	 15,	 2015	 –	 February	 12,	 2015.	 	 Premium	 Times	Newspaper	 recorded	 the	 lowest	







According	 to	 Altschull’s	 theory	 of	media	 ownership,	 the	 “content	 of	 the	 news	media	
always	 conforms	 to	 the	 interests	 of	 those	 who	 finance	 the	 press”	 (McQuail,	 2005,	 p.	 291).	
Newspapers	owned	by	politicians	often	pay	attention	to	the	coverage	of	political	events	in	order	
to	protect	the	interests	of	their	financiers,	while	those	owned	by	non-politicians	covered	more	


























In	evaluating	political	 actors	during	electioneering	period,	 it	 seems	 that	 there	 is	more	
attention	is	paid	to	“bad	times	“than	“good	times”.	Conflict	and	negativity	predominantly	feature	






As	 more	 journalists’	 attitudes	 towards	 politics	 and	 politicians	 become	 more	 cynical,	
conflict	 has	 become	 a	 significant	 part	 of	 news	 reporting	 (Patterson,	 2009).	 Patterson	 further	
argues	that	such	attitudes	tend	to	activate	the	journalist’s	search	for	oppositional	and	conflictual	
information	 with	 less	 concern	 about	 the	 extent	 to	 which	 such	 criticism	 can	 be	 justified.	 In	




























a	 particular	 issue	 than	 another.	 This	 is	 done	 through	 framing.	Mchakulu	 (2011)	 argues	 that	
frames	 are	 deliberately	 designed	 by	 political	 institutions	 or	 their	 agents	 to	 be	 used	 publicly,	
distributed	widely,	and	reported	often	by	those	that	are	obviously	associated	with	one	political	
party	 or	 the	 other.	 	 It	 is	 crucial	 to	 note	 that	media	 ownership	 and	 political	 inclination	 often	
determine	 the	 type	of	 themes	 that	dominated	 reports	on	 contesting	 candidates.	The	Nation,	
owned	by	a	chieftain	of	 the	APC,	 focused	on	reports	 that	were	 favourable	to	the	APC	party’s	
cause.	This	concurs	with	the	explanation	on	frames	presented	above	by	Mchakulu	(2011).	
A	report	from	Zafar	(2013)	revealed	that	newspapers	in	Pakistan	have	the	same	policy	for	
different	political	parties	 in	 terms	of	more	space,	 frequency,	placement	and	more	 favourable	
slant.	 Correspondingly,	 Chris	 (2002)	 study	 shows	 that	 in	 Japan,	 readers	 of	 the	major	 quality	
newspapers	are	well	served	in	terms	of	being	exposed	to	a	considerable	amount	of	substantive	
coverage	 of	 the	 election	 campaign.	 Additionally,	 D’Alessio	 and	 Allen	 (2000)	 found	 that	
newspapers,	reporters	and	editors	may	have	their	ideological	bias	in	the	coverage	of	presidential	
campaigns,	but	such	bias	has	insignificant	influence	on	the	net	coverage	of	candidates.	
However,	 since	 the	 findings	 of	 this	 study	 acknowledged	 that	 in	 the	 2015	 presidential	
election	there	were	disparities	among	the	national	newspapers	in	the	coverage	of	politics,	one	





















country.	 In	 the	area	of	ethnicity,	while	Muhammadu	Buhari	 is	Hausa/	Fulani	 from	 the	North,	
Goodluck	Jonathan	is	Ijaw	from	the	South.	It	is,	therefore,	not	surprising	that	Goodluck	Jonathan	
won	overwhelmingly	 in	 the	South-South	and	South-East	 regions,	while	Buhari	got	most	of	his	
votes	from	the	North.	
This	 study	 attests	 to	 the	 fact	 that	 the	media	 paid	more	 attention	 to	 the	 candidates’	
character	rather	than	their	manifestoes.	This	can	be	found	in	several	articles	published	 in	the	
studied	newspapers	 as	 the	person	of	Goodluck	 Jonathan	and	Muhammadu	Buhari	was	more	
talked	about	than	their	policies.	For	instance,	Buhari	talked	about	“change,”	without	any	specific	
reference	to	what	 this	change	would	bring,	while	 Jonathan’s	 team	advocated	“continuity	and	
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transformation”	without	 stating	clearly	 the	policies	 that	would	drive	 this.	The	 findings	of	 this	












highest	 consisting	 of	 39	 percent	 of	 stories.	 In	 the	 same	 vein,	Mantler	 and	Whiteman	 (1995)	














horse	 race	 than	 to	 issues.	 Stovall	 (1982)	 analysed	 the	 same	 campaign	 and	 concluded	 that	
horserace	made	up	86%	of	newspaper	coverage	in	1980	and	the	remaining	14%	about	 issues.	






















the	elections.	All	 these	attest	 to	 the	 crucial	 role	and	 influence	of	 the	media	 in	moulding	and	
shaping	 the	direction	of	public	 discussions	 as	well	 as	 influencing	 voting	during	elections.	 The	
factors	that	resulted	in	the	poor	performance	of	Goodluck	Jonathan	and	the	PDP	during	the	2015	
elections	 served	as	a	 leverage	 for	Muhammadu	Buhari	and	 the	APC.	Buhari’s	 campaign	 team	
focused	on	major	 issues	 that	 the	masses	complained	about	during	 Jonathan’s	administration.	


















This	 study	 investigates	 the	 frames	 used	 in	 the	 coverage	 of	 Goodluck	 Jonathan	 and	
Muhammadu	Buhari	by	three	Nigerian	newspapers:	Punch,	The	Nation	and	Premium	Times.	 It	








political	 education,	 political	 parties	 and	 their	 activities,	 their	 candidates,	 campaigns,	 election	



















leadership	 ascendancy.	 The	 manner,	 trend	 and	 language	 of	 the	 frequency	 of	 newspaper	
reporting	of	presidential	elections	of	 the	period	under	 study	was	more	of	hate	 speeches	and	
insults,	 promises,	 threats,	 campaigns,	 APC	 and	 PDP	 reporting’s	 of	 Buhari	 and	 Jonathans	
prominence.	 Finally,	 emphasis	was	 laid	 on	 religious	 and	 ethnic	 interest,	 revealing	 places	 and	




















one	 means	 or	 another.	 In	 democracies,	 the	 media	 have	 a	 complex	
relationship	with	sources	of	power	and	political	system.	On	the	other	




hand,	 they	 also	 provide	 channels	 by	 which	 the	 state	 and	 powerful	
interests	 address	 the	 people,	 as	 well	 as	 platforms	 for	 the	 views	 of	
political	 parties	 and	 other	 interest’s	 groups.	 They	 also	 promote	 the	




Based	on	 this	 study,	 the	media	portrayed	 a	 specific	 presidential	 candidate	 as	 their	 preferred	
option	 ahead	 of	 the	 elections.	 The	 results	 of	 the	 2015	 presidential	 election	 indicated	 the	
influence	 of	media	 agenda	 setting	 and	 consequently	 its	 effect	 on	 leadership	 position,	 as	 the	
emergence	of	 leadership	at	 the	presidential	 level	 in	Nigeria	 in	2015	was	 influenced	by	media	
reporting.		
The	 study	 has	 brought	 to	 the	 fore	 the	 fact	 that	 media	 ownership	 influenced	 reporting	 of	
particular	news	items	and	campaigns	in	the	2015	presidential	elections.	The	data	from	this	study	
revealed	conclusively	that	in	the	coverage	of	issues,	specifically	2015	elections,	the	newspapers	









Independent	 National	 Electoral	 Commission	 (INEC)	 and	 National	 Orientation	 Agency	 (NOA)	
should	carry	out	huge	improved	political	education	programme	to	educate	the	masses	on	how	









The	 electorate	 themselves	 should	 learn	 to	 be	 objective	 and	 not	 just	 flow	with	 the	wind	 and	
caprices	 of	 whatever	 individuals	 or	 the	media	 gives	 out	 as	 information,	 but	 should	 critically	













role	 of	 media	 in	 politics,	 especially	 during	 elections	 with	 specific	 reference	 to	 the	 2015	




projecting	 a	 particular	 candidate	 in	 their	 campaigns	 as	 being	 influenced	by	ownership	of	 the	
media.	
The	 study	 has	 contributed	 in	 composite	 effect	 of	 media	 reporting	 to	 voting	 behaviour	 on	












opinion	 and	 community	 leaders	 and	 selfish	 interests,	 and	 how	 such	 factors	 contribute	 to	
leadership	ascendancy	in	Nigeria.	In	addition,	there	can	be	research	on	other	candidates	aside	
from	the	two	major	candidates,	which	have	been	analysed	in	this	study.	
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